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A CULINARY EXPERIENCE BENEFITTING LA TABLEE DES CHEFS

HONORARY CO-PRESIDENTS

SANDY VASSIADIS

CARL PICHETTE

Vice President, Communications and
Corporate Responsibility, Saputo Inc.

Vice President, Marketing, Sobeys Inc.

La Tablée des Chefs presents its annual fundraising events:
November 4th, at Espace Paddock, Parc Jean-Drapeau,
and November 18th, at the Fairmont Le Chateau Frontenac.

La Grande Tablée is one of the most anticipated epicurean events,
where more than 800 people from both the Montréal and Québec
business communities gather for a memorable evening.

This annual gastronomic experience brings together an exceptional team
of chefs. Collectively, they combine their talents to create a unique menu
for the benefit of La Tablée des Chefs.

The six-course meal paired with a selection of SAQ Signature wines will
delight everyone's taste buds.

COCKTAIL 5:30 p.m.
MEAL 6:30 p.m.
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GRAND PARTENAIRE MONTREAL AND QUEBEC $25,000 VIP TABLE
« 10 tickets for the Montréal evening (Including parking) MONTREAL $10,000 OUEBEC $5,000

« 10 tickets for the Québec evening

« Table identified with the company’s logo

« Logo on the presentation document available on the website tableedeschefs.org

« Logo on the presentation video available on the website tableedeschefs.org

« Logo placement on the ad page featured in the newspaper Les Affaires
in June and September 2019

« Logo on marketing tools designed for the events

« Social advertising positioned in the event booklet

+ Mention of the partner’s name by the Master of Ceremonies

+ Publication on social networks to announce the Grand Partenaire status

« Toast and official photo with the team of chefs in the kitchen during the cocktail
Note that a tax receipt in the amount of $23,000 will be issued after the event.

Note that a tax receipt in the amount
of $9,000 will be issued after the event.

Note that a tax receipt in the amount
of $4,000 will be issued after the event.

* 10tickets

* Table identified with the company’s logo

* Logo placement on the ad page featured in the newspaper Les Affaires
in June and September 2019

« Logo on the marketing tools designed for the events

* Logo and a short message stating the company’s social engagement
towards La Tablée des Chefs added in the event booklet



